
Begin project- 
Barlac Fabrications is a metalwork company that utilizes advanced and cutting edge technology 
to provide perfect B2B metal products without fail.  
 
Note this is a mock company for purposes to display branding and design skill only 
 
Platforms utilized in the making of this project: Figma, Adobe Premiere, Adobe After Effects, 
Adobe Illustrator, Adobe Photoshop, Adobe InDesign, Google Drive 
 
Project length: 31 hours, including this document. 
 
Video clips and photographs sourced from pixabay 
 
Organize design realms -  

●​ Typography x 
●​ Logo x 
●​ Color Pallette x 
●​ Social Media x 
●​ Web assets x 
●​ Motion graphics  
●​ Print Media x 
●​ Style / Mood Research Board x 
●​ Advertising Content x 

 
Style / Mood Research Board 
What became immediately apparent was the very common use of this dark turquoise color. Just 
about every leading metalworks company in the United States is using this darkish blue / dark 
turquoise color with a few exceptions using yellow and sometimes red as well. It makes sense to 
see a soft blue being used as the main brand color for these companies as it portrays reliability, 
familiarity, security and trust. Blue is a very commonly used color in the service industry for 
branding because of its innate comforting and trustworthy mood it gives off. 
 
Competitors to reference: 
https://www.mecinc.com/markets/commercial-vehicles/ 
https://btdmfg.com/our-company/ 
https://evsmetal.com/ 
https://www.alinabal.com/ 
 

https://www.mecinc.com/markets/commercial-vehicles/
https://btdmfg.com/our-company/
https://evsmetal.com/
https://www.alinabal.com/


 
Further research suggests a trend with white and one accent color to support the main blue 
aesthetic. This is not always the case but appears to be the most common approach. With this 
research I will be moving forwards with a dark turquoise as the primary color with white, an 
accent color, then maybe a secondary blue an off-white / light gray and then an off-black. 
 
Color Palette 



 
While creating the color palette, I decided to add an accent yellow to use very sparingly around 
the brand. I’m not completely sold on this idea yet and may come back to change it later. Really 
depends on how it blends within the web assets. - Coming back hours later to this section to 
iterate that I will be moving forwards with the yellow splash. It accentuates excellently when 
used in moderation. 
 
Logo 
The logo will define a lot about the brand. I really like the idea of a rigid concept. I want the logo 
to present as structured, tough and built with a foundation. Sharp, rigid and clean. I liked the 
concept of having the standalone logo be integrated into the company name. For example: 
Barlac is the logo but the B is dressed up in a way where it can stand alone or with the rest of 
the word. After looking through what felt like hundreds of fonts, I locked in on nine different 
options to go further with.  



 
Once laid out together, I pretty quickly ruled out about half of these options. 

 
From here I had a pretty good idea in my head of what I wanted to do and found the bottom left 
font to be the best for manipulating. From here, I made iterations of the concept I had in mind. 
 



 



After some iterating, I landed on a concept I was satisfied with. 

 
Typography 
Typography was developed post-logo creation deliberately to make for a much faster process 
on deciding best font types for the core copy that would be found on main channels such as the 
website.  

 
Typography for this company is very straightforward. Strong, all caps and heavy title fonts with 
standard typeface for body text with no serif. The font choice is deliberately simple and should 
be able to achieve most textual goals using only these fonts. 



Web Assets 
For the most part, the website will try to avoid using shaped material such as buttons. If needed, 
buttons will be rectangular with no roundness. Often words with an icon will provide selective 
material. Displaying a landing page felt like my best approach here to show the web design 
concept.  



 



Social Media 
B2B companies always face a major challenge with social media and that is natural 
engagement. On average, consumer facing companies have a much easier time developing 
content that builds engagement naturally because it targets the average individual instead of 
business executives. For this reason, B2B social media content should be more focused on 
reminding executives who already follow us that our business exists. Provide those individuals 
with updates and helpful information rather than tailor towards trying to get a share or like, a 
B2B social channel should focus on calls to action. Outreach and growth in a B2B company 
much more involves SEO and advertising to a proper look alike audience. That being said, it is 
still important to make social media content that looks professional and pushes the active 
following to take action. Furthermore, this means a lot of the heavy lifting will be done in the 
copy of the post rather than the graphic itself.  
 
 



 
You may see a post like this with copy such as “Barlac is announcing the inclusion of the new 
(insert cutting edge technology here)! Starting next week, all production of commercial vehicles 
will be made utilizing only the best and most current solutions. Interested in updating your 
commercial fleet? Get a quote in minutes on our website. (Insert website) 
 
Other members within a B2B following usually includes the employee base itself. Therefore a 
good option for content creation can include celebrating employee achievements. (With 



employee consent of course.)

 
 
These posts can easily be converted to motion as well. 
https://www.youtube.com/watch?v=ypQUpvOf5dM 
 
Social media is also a great place to update investors and shareholders on company finance. 

https://www.youtube.com/watch?v=ypQUpvOf5dM


 
 
Advertising Content 
The most important aspect of the advertising content will be targeting the correct audience. This 
is mainly a backend thing that involves creating a look alike audience to then use as a basis for 
pushing the content to the right people online. The content itself should be majorly focused on 
pushing the most important information quickly and effectively. This mainly means b-roll footage 
with text or voice over describing what the company does. 
 
https://www.youtube.com/watch?v=JoiAvarLDSQ 
 
 
Email Marketing 

https://www.youtube.com/watch?v=JoiAvarLDSQ


One of the most commonly used contact and advertising methods for B2B companies

 



Print Media 
Professional print material can be vital for B2B companies, utilized mainly at trade shows and 
events to spread the word to other executives. 
 





 







 
 
 



Motion Graphics 
There’s a lot of different things in a B2B industry where motion design can be handy, from 
presentation introductions to data visualization. For Barlac, the main focus on motion design is 
to keep things smooth, clean and slow. The motion should be easy to follow and not be overly 
stimulating. 
 
https://www.youtube.com/watch?v=X2clvB4gTfE 
 
https://www.youtube.com/watch?v=7AY1rg1BsIc 
 
 

https://www.youtube.com/watch?v=X2clvB4gTfE
https://www.youtube.com/watch?v=7AY1rg1BsIc

